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Honestly Grown™ in Bright Natural Sunshine.

Grown in sunny Southern California, the ideal
climate for growing strong, healthy Microgreens.

Gr
clim

M I C R O G R E E N S

Grown in sunny Southern California, BrightFresh® Microgreens, are small, edible greens 
produced from vegetables, herbs and other plants. These tiny greens are not only packed 
with nutrients, but also add a delicate, fresh appearance to any dish - from savory to sweet, 
to entrees, desserts and smoothies. Due to our ideal growing climate and ample farm-space, 
we're able to offer our top-of-class microgreens year round. We've been growing microgreens 
for over 25 years - expertise needed to bring you the highest quality microgreens around!

KETO FRIENDLY | SUSTAINABLY GROWN | GLUTEN FREE | ALLERGEN FREE

www.BrightFresh.com
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an online marketplace. My daughter 
worked from her bedroom as a creator/
hunter, which meant sending messages to 
potential site-users via social media. She 
was on social media all day long and got 
paid for it.

My wife and I worry that she is get-
ting a warped view of work, but all three 
kids disagree. They believe she is getting 
valuable experience learning how to man-
age herself and her time. The future, they 
say, is working remotely from where you 
want, when you want.  

I have to accept that my view of 
the workplace is not relevant.  But I do 
wonder how the produce industry will 
adapt…and adapt it must. We work in a 
tactile industry. From the production of 
our product in the field to the selling of it 
in stores and restaurants, it’s a hands-on 
business. Neither the farmworker nor the 
produce clerk can work remotely…but 
maybe everyone else in between can. 

You don’t have to touch the product 
every day to sell it. Our industry discov-
ered that years ago when buyers stopped 
walking the terminal market and program 
buying from centralized offices took hold. 

The companies in our business that 
are accepting this changing workplace 
are the ones that will survive and thrive. 
Help wanted signs (on line) from almost 
every business operation in the country 
are proving that there are a finite number 
of good employees. To hire them in 2022 
and beyond, you must be an employer of 
choice.

EDITOR’S VIEW
By Tim Linden

Worker Revolution

There is no doubt that the U.S. is in 
the midst of a worker revolution. 

Several years ago, the buzz was 
about increasing the federal minimum 
wage from its paltry $7.25 per hour that 
stood firm since 2009 to $15 per hour.  
While Congress has been unable to act, 
the marketplace has largely taken care of 
this issue. Employees are just not willing 
to work for a wage anywhere near that. 
Worker shortages are widespread as em-
ployers adjust their thinking.  

The well-publicized Great Resignation 
was a real thing. In 2021, 25 percent of 
the U.S. workforce quit their jobs as about 
4 million workers quit every month. In 
2022, it is expected that 20 percent of 
workers will resign. Creating a better work/
life balance is the top reason employees 
cite for quitting. 

Today, a new buzz phrase is making the 
rounds, “Quiet Quitting.” It appears to be 
misnamed as it is again a work/life balance 
concept that refers to workers who are 
not quitting but rather refusing to go that 
extra mile for their employer. They do 
their job, and will do it well, but don’t call 
them after hours, give them extra work or 
interrupt their weekends.

Remote working and employee recog-
nition & retention programs are two more 
enduring concepts that point to a shift in 
power to the employee.

With three kids from 22-34, I have a 
front row seat to this revolution. 

My oldest child graduated from Cal 
Poly Pomona with a degree in Hospital-

ity on a Friday in 2010 and started a 
management training program with 
Marriott the following Monday. He 
has done well. By this spring, he was 
the general manager of the flagship 
restaurant of a San Francisco-based 
restaurant company that owns 30+ 
units. In April, he heeded The Great 
Resignation call and quit to enroll in 
a computer coding bootcamp. Life/
work balance is his motivator. After 12 
years, he wants a Monday to Friday job 
that does not require him to rush to 
the restaurant day and night to fill in 
for a server or assistant manager who 
is sick or just didn’t show up. 

My second child is in the middle 
of the employee retention program 
movement. She changed jobs in De-
cember after seven years with a des-
tination management company that 
creates events for companies bringing 
their top employees to the Bay Area 
on incentive trips. The company was 
busy 24/7, which required my daugh-
ter to be on call 24/7. She is now 
working as in-house event planner for 
a tech company designing programs 
for their own employees at a much less 
frenetic pace. Weekends are mostly 
her own, often she works at home and 
the perks of working for the tech world 
are plentiful.

My youngest daughter is a senior 
at the University of Oregon. This 
summer she had a paid internship with 
a San Francisco startup that launched 
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The next event on the list is the 
2nd Annual Luau on September 24, 
followed by the Northern California 
Golf Tournament on October 5, 
and in December, the Member-
ship Luncheon and Holiday Charity 
Auction. These promise to be win-
ners for all who attend. 

We are being introspective as 
we explore what are the best events 
for our membership. These past 
two years have been challenging for 
everyone in the association business 
that relies on face to face events 
to fuel their activities. It’s easy 
to blame COVID when an event 
doesn’t quite attract the crowds you 
were hoping for. But we are going 
deeper than that. We are not afraid 
to explore options, listen to mem-
ber feedback and evolve.

The FPFC is on good foot-
ing with a solid membership core. 
We believe 2023 is going to be a 
great year and we are going to be 
there with an impactful calendar of 
events. The Expo is set for April 27 
with a return to the Anaheim Con-
vention Center. We are building our 
calendar around that foundational 
event.  By later this fall, we plan 
to release the full slate of 2023 
events.

EXECUTIVE NOTES
By Don Gann, FPFC President

Progress Report

We’ve had a couple more 
events since I last wrote to 
you, and they were both 

excellent. 
The City of Hope Luncheon in 

August had well over 200 attend-
ees, and once again the produce 
industry of Southern California 
opened their hearts and wallets.  
Members of the FPFC raised 
$117,000 through the City of Hope 
rebate programs that is conducted 
every year and another $25,000 
was collected during the luncheon. 
All participants deserve a heart-
felt thank you for the more than 
$140,000 that will go to this very 
worthwhile effort.

We also held our Southern 
California Golf Tournament in July. 
It was a sellout and offered another 
great opportunity for the members 
of the FPFC to get together in a 
social setting with their customers 
and colleagues.

Both of these events are high-
lighted in this issue of the Fresh 
Digest with photographs and a list 
of sponsors. Please remember these 
sponsors when you are looking for 
industry partners. It is the sponsors 
that make these events, and the 
FPFC itself, successful.

These two events are represen-

tative of what we do best and what 
we will continue to do. Our focus is 
on quality not quantity. Toward that 
end, the Board of Directors of the 
FPFC met in August and will meet 
again before going on our Board 
Retreat in November. We have a 
couple of important agenda items 
that you will be hearing more about 
in the coming months.

One of our top priorities is to 
redo the website. Our goal is to 
make it more user friendly while 
updating its look. We need the web-
site to be the vehicle on which the 
members can register and Sponsor 
for events. We have a small staff at 
the FPFC so we need to be more 
efficient and we are planning on 
utilizing the website to achieve that 
goal. Our plan is to have the new 
website up and running by Decem-
ber.

Another top Board agenda item 
is laying out our event calendar for 
2023. Again, the idea is to bring 
the membership the events it 
wants. Efficiency is again helping to 
inform our decisions. We need each 
event to be meaningful and well at-
tended. We have many great events 
and some need tweaking. The Board 
is working diligently to make sure 
each one hits that sweet spot.
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Westlake Produce Celebrates 60 years!
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“The faces have 
changed, the company 

has changed names, but 
the commitment to high 
quality and reasonable 

price value has not.” 

- Steven Connors,

Basin Gold.



Wednesday, October 5th
16th Annual Northern

California Golf Tournament
Wente Vineyards

Livermore, CA

Wednesday, December 7th
Membership Luncheon &

Charity Auction
Venue TBD

Southern California

Thursday, April 27th, 2023
Anaheim Convention Center

ACC North 100 Hall
Anaheim, CA

Fresh Produce & Floral Council
www.FPFC.org
info@fpfc.org
714.739.0177
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B
ryan Presley is the quintessential pro-
duce retailer. He comes from a retail 
background, worked his way up from the 
bottom and has stayed with the same re-

tailer for his entire 40 year career. He could be 
the poster boy for the retailers of  his generation. 

Born in 1962 in Southern California, Presley 
grew up in the bedroom community of  Garden 
Grove. He had an uneventful childhood, playing 
football and basketball in high school but didn’t 
possess the type of  talent needed to take it to the 
next level. Instead, he planned on being a teacher 
and started his educational trek on that path at 
nearby Orange Coast College (OCC).

Like many career retailers, he was first intro-
duced to the business by his father who spent 
more than a quarter century in the business as a 
store director. Warren Presley started with May-

fair Markets and spent much of  his career with 
Albertsons, the same banner that has been home 
to Bryan’s career. “My first job at Albertsons was 
in high school when me and a couple buddies 
would sell Christmas trees at my dad’s store dur-
ing the holidays,” Bryan Presley recalls.

That experience didn’t quite bite him with the 
retail bug, however. He enrolled at OCC heading 
toward that teacher career and financing that part 
of  his life by working at Albertsons. “I started in 
August of  1982 by ripping cardboard at night and 
being part of  the cleanup crew,” he said. “Then I 
became a courtesy clerk, which was called a box 
boy at the time. Eventually I worked my way into 
produce.”

Presley was still pursuing the teacher track, 
but he started making pretty good money . “I was 
making more money than some of  the people I 

Celebrating 40 Years
With Albertsons
Bryan Presley 
Procurement Manager, 
Albertsons

By Tim Linden

12  | Fall 2022
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Bryan and his wife, Susan

From Left to Right: Bryan’s daughters Ashley, and Barbara, Anaheim Ducks mascot Wild Wing, future son in law Matt, and 

Bryan Presley at Teacher Appreciation Night at a Duck’s game.  “We are a big hockey (Ducks) family,” Bryan says.
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COUNCIL NEWS

FPFC MISSION STATEMENT
The mission of the Fresh Produce & Floral Council is to connect members to 

the information, education and professional network they need to increase 

knowledge, grow their businesses and collectively advance the industry.

THE FPFC WELCOMES 
THE FOLLOWING NEW MEMBERS October 5th

FPFC NorCal Golf Tournament
Wente Vineyards, Livermore, CA

December 7th
FPFC Membership Luncheon - Charity

Southern California - Venue TBD

2022 FPFC EVENTS

FPFC OFFICE
714-739-0177

Website: www.fpfc.org

EDITORIAL OFFICE
Tim Linden

925-258-0892

tim.linden@ymail.com

ADVERTISING OFFICE
Emma McBride-Taylor

714-739-0177

emma@fpfc.org

Botany Lane Greenhouses
Carmen Garcia

Floral Union Farms
Andy Cedano

Harvest Sensations
Randy Akahoshi
Limelight Groves

Bonnie Evans
United With Earth, Corp.

Daryoush Davidi

®
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Laliberte Looks Back 

on a Great 50 Year Career

By Tim Linden

Bill and Ginny Laliberte with members of his team at an FPFC Dinner Dance
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Members of the WJL team
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Bill and Adam Laliberte enjoying a day of golf at Bandon Dune.

Bill and his parents when he graduated from St. John’s University in 1970.
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On Tuesday, July 19, FPFC members gathered for the sold-out 30th Annual FPFC golf tournament at Tustin Ranch Golf Club in 
Tustin, CA. After a full day of golfing, FPFC Chair Kori Martin of Oppy and Golf Committee Chairs Bill Laliberte of WJL Dis-
tributors and Shonna Williams of Cardenas Markets, recognized the winning teams at the awards ceremony. Closest to Pin win-

ners were, Philip Barrientos of Baja Son Growers, 
Carlos M., and Michael Richmond of Veg-Fresh. 
The Men’s and Women’s Longest Drive Winners 
were MJ Morin of Kern Ridge Growers and Esther 
Hernandez of Veg-Fresh; First Place Team was 
Todd Butler and Adam Laliberte of WJL Distribu-
tors, Jacob Cadwallader of Stater Bros. Markets, 
and Shonna Williams of Cardenas Markets; Second 
Place Team was Michael Richmond of Veg-Fresh, 
Roger Yang, Mark Hannan and Marco Fosado of 
Jetro; Third Place Team was Kern Ridge Growers, 
Jason Higbee, Doug Stewart, MJ Morin and Mark 
Weimann. 

FPFC SOCAL GOLF TOURNAMENT
Tuesday, July 19, 2022                   Tustin Ranch Golf Club

1st Place Team, Jake Cadwallader of Stater Bros., Adam Laliberte of WJL Distributors, Shonna Williams of 

Cardenas Markets and Todd Butler of WJL Distributors.

3rd Place Team, Kern Ridge Growers, Mark Weimann, MJ Morin, Doug Stewart and Jason Higbee.

 2nd Place Team, Michael Richmond of Veg-Fresh, and Mark Hannon from Jetro. 

Not pictured: Roger Yang and Marco Fosado of Jetro.
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Bill Laliberte of WJL Distributors with Putting Contest 

Winner, Jason Higbee of Kern Ridge Growers.

Esther Hernandez of Veg-Fresh takes home the 

Women’s Longest Drive Award!

Therese Ferrara with Preferred Sales, Fernando Azevedo of Gourmet Garden with Jeff Burch participating in the Putting Contest.

MJ Morin of Kern Ridge Growers takes home the 

Men’s Longest Drive Award!
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Thank You 
Golf Tournament Donors 

Gem Pack
Gee Whiz Fruit Co.

Twin River South LLC
Evans Fruit Co.

Western Veg Produce
Nat Fenn & Son

Rivermaid Trading Co.
La Fiesta Hispanic Spices

Housik Megerdichian
Sage Fruit
Primavera
organic girl

Central West, Santa Maria
The Packer

WJL Distributors

Elizabeth Cherry of The Packer; Marvin 

Quebec of Quebec Distributing Co., 

Mike Dittenber of Warren Packaging, 

Dan Acevedo of GreenFruit Avocados; 

and Therese Ferrara of Preferred Sales. 

Parker Nishi of Melissa’s, Rick Cruz of Pavilions, Jason Grolnick and Alex McCloskey of 

Church Bros.

Jennifer Zendejas of CMC 

Sales & Marketing and 

Therese Ferrara of Preferred 

Sales with Kristine Gaitlin 

and Virginia Morrison of 

Litehouse. 

Baltazar Garcia of Local Bounti, Philip Barrientos of Baja Son Growers, Dave Howald of USA Pear Bureau, Chris Rheault and 

Patricia Jimenez of Buyers Edge, with Jessica Gagel organic girl and Tom Rossi of Buyers Edge.
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SoCal Golf Sponsors
Breakfast Truck

House Foods 
Progressive Produce

Lunch Truck
Sonora Farms

Edge Marketing + Retail Services
USA Pear Bureau 

On Course Demo’s
Natalie’s Orchid Island Juice

Avocado Queen
Joolies

Hole-in-One
Cal Fresco

Golf Towels
Church Bros.

Beachside Produce
Great West Produce Co.

Veg-Fresh Farms

Closest to Pin
 D.Gardikas Produce

Legacy Farms
Rainfield Ranches

Individual Longest Drive
Melissa’s

Putting Contest
Marikian Produce

Candid Photos
North Shore Living Herbs + Greens 

Cigars
Mariani Nut Co. 

Sunscreen
Melissa’s

Table Tents
WJL Distributors

Limoneira 

Event Signage
Calavo

Brighter Bites
Kern Ridge Growers

WJL Distributors
Marikian Produce

Oppy

Sample
Windset Farms

Litehouse
Wonderful Sales

Taylor Farms
NatureSweet 

Goodie Bag 
Perimeter Sales & Merchandising

Welcome Bar 
Bard Valley Date Growers

Happy Hour Bar 
Natalie’s Orchid Island Juice

Koozies 
Fresh Gourmet

Name Badges
Dole Fresh Veg

Golf Balls
Eagle Eye Produce 

Professional Produce

Golf Tee Kit
WJL Distributors

Hats
Sunset Grown/Mastronardi

Tustin Ranch Player Giveaway
The Elite Bouquet
Warren Packaging

Dominic DeFranco of Progressive Produce with Bryan Kim of In N Out.

Jen Caesar and Shane Aldrich of Dimetri Gardikas Produce.

Rick Cruz of Pavilions with John Carter of Limoneira.
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FPFC SOCAL MEMBERSHIP LUNCHEON
August 17, 2022           Sheraton Cerritos

FPFC Members that participated in the Case Rebate Program with City of Hope. L to R: Walt Fillip of Stater Bros. Markets, Ryan Conlon of 

Progressive Produce, Kelly Craner of B&C Fresh Sales, Troy LeCheminant of Westlake Produce Co., Shawn Patrick of Westlake Produce Co., Jacob 

Cadwallader of Stater Bros. Markets, Adam Laliberte of WJL Distributors, Dennis McIntyre of Stater Bros. Markets, John Savidan of Gelson’s 

Markets, Fernando Soberanes and Kellee Harris of Giumarra, Mike Asdoorian and Blake Lee of DLJ Produce.

Mario Bryant with Stater Bros. Markets signing the National Anthem before 

the luncheon.

Patient-speaker and cancer survivor, Gina Lozano of Veg-Fresh Farms.
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Thank You Luncheon Sponsors!

Key Sponsors
Westlake Produce Co.

DLJ Produce
Zespri International

Associate Sponsors
PK Packaging

Veg-Fresh Farms
Veritiv

Mixed Nuts

Social Hour Sponsor
Bard Valley Date Growers

Photo Sponsor
North Shore Living Herbs + Greens

Décor Sponsor
B-Fresh Floral

June Monroe of Rynn & Janowsky, 

LLP; with Kelly Craner of B&C Fresh 

Sales, Blake Lee of DLJ Produce, Jacob 

Cadwallader of Stater Bros. Markets and 

Bill Coombs of DLJ Produce.

Cheryl Kennick of City of Hope with Bruce 

Flanigan and Nancy Hamilton of Advantage 

Fresh; Dr. Charles Brenner of City of Hope and 

Dennis McIntyre of Stater Bros. Markets.

A few of the FPFC Apprentices, Sandra 

Aguilera of Calavo, Luis Gonzalez of SunFed, 

Katie Gagnon of Grocery Outlet, Bailey Slayton 

of Country Sweet Produce and Kathleen Ezell 

of Wonderful Citrus.
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Liz Bunch of Edge Sales + Retail Services, Eduardo 

Beloto of ReadyPac, Debi Orrin of Edge Sales + Retail 

Services with Ryan Sanchez of Albertsons.

Dennis McIntyre of Stater Bros. 

with Roger Schroeder of PK 

Packaging and Mark Widder of 

Veg-Fresh Farms.

Bill Laliberte of WJL Distributors with Bill 

Coombs of DLJ Produce.
Charles Rowland of Fowler Packing with Ryan Sanchez of and Kyle Morris of Albertsons. 
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Fatima Moussawi of Zespri International with Sonny Flor of Stater Bros. Markets and Shannon Dambach of FreshSource.

It’s Antioxidant Season.

Fight the free radicals that cause oxidative stress with  
P∂M Wonderful beverages, pomegranate arils, and pomegranates. 
They’re a great way to give your family an antioxidant super boost. 

© 2021 POM Wonderful LLC. All Rights Reserved. POM, POM WONDERFUL, ANTIOXIDANT SUPERPOWER, SUPER TEA, the Bubble Bottle Design, and the accompanying 
logos are trademarks of POM Wonderful LLC or its affiliates. PJ210921-02



SERVING ALL OF CALIFORNIA

Brad Martin 

Pat McDowell

Jon Gerondale

Mike Rodriguez

John Harrington

Bruce Britt

Teri Allen

Meg Allen

Alyssa LaVielle
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